
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 
 
 
 
 
 

 
 

Export Situation of Industrial Products in February 2022  

 

Growth Rate of Key Export Markets for Thai Industrial Products (excluding gold bars) in February 2022  

 
World +11.92% 

Note: ASEAN (5) includes Indonesia, Malaysia, the Philippines, Singapore and Brunei. 
CLMV includes Cambodia, Laos, Myanmar and Vietnam. 
Middle East (15) includes Saudi Arabia, United Arab Emirates, Qatar, Kuwait, Oman, 
Bahrain, Lebanon, Jordan, Syria, Iraq, Yemen, Iran, Turkey, Cyprus and Israel. 

 

 

Source: Ministry of Commerce, Data processing by the Office of Industrial Economics 
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In February 2022, the total value of exports was 23,483.11 million USD, which grew by 16.23 percent compared 
to the same period last year (%YOY) by exporting industrial products (excluding gold) were valued at 18 ,038.28  million 
USD, which grew by 11.92 percent (YOY). The export of industrial goods (excluding gold, weapons, tanks and warplanes) 
grew by 11.08  percent (YOY). It is an expansion from electronics, air conditioning and components which grew by 14.0 
percent and gems and jewelry in types of diamonds which expanded in the main markets including the United States of 
America, India, Middle East (15), the EU (27), China, Japan, ASEAN (5) and CLMV, only Australia had declined in exports.    

USA 

+27.1 % 
MidEast (15) 

+7.0% 

EU (27)        

+6.4% 
India        

+21.4% 

CN +6.0%  

JP +1.7% 

CLMV +10.7% 

AU -3.6% 

  Asean (5)            

+16.5% 

In February 2022, the total value of exports was 23,483.11 million USD, which 
grew by 16.23 percent compared to the same period last year (%YOY). When considering 
exports in the major product categories found that agricultural products were valued at 
1 ,855.92  million USD slightly decreasing by 1 .72  percent. The agricultural industry was 
valued at 1 ,916 .66  million USD increasing by 34 .76  percent. Industrial products were 
valued at 18,769.84 million USD increasing by 15.75 percent. Industrial products (excluding 
gold) were valued at 18,038.28 million USD increasing by 11.92 percent. Industrial products 
(excluding gold, weapons, tanks and warplanes) increasing by 11 .08  percent. Industries 
that cause exports to expand are electronics, air conditioning and components and gems 
and jewelry in types of diamonds.  

In February 2022, imports totaled 23,359.77 million USD increasing by 
16.84 percent compared to the same period of the previous year (%YOY). The fuel 
products were valued at 4,694.32 million USD increasing by 80.81 percent. Capital 
goods were valued at 5,252.51 million USD increasing by 10.08 percent increasing 
from machinery and components, computer equipment and components, raw 
materials and semi-finished products (excluding gold) were valued at 8,527.30 
million USD increasing by 9.86 percent from circuit boards, zinc and chemicals. 

The Manufacturing Production Index (MPI) in February 
2022, increased by 2.45 percent compared to the same period of 
the previous year ( % YOY), there has been a positive recovery for 
the 6th month in a row, respond to the country's opening policy 
by easing pandemic control measures and expanding vaccination 
access, support the confidence of consumers both domestically 
and internationally. This was reflected by the continuous 
expansion of international trade, both the export of industrial 
goods and the import of capital goods. Raw materials and semi-
finished products are all expanding in the same direction.  



 

Exports of Key Industrial Products 

 

In February 2022, the export value was 580.6 million USD, 

this grew by 36.6 percent compared to the same month of the previous 

year from gems in types of diamond increased by 79.7 percent from exports 

to India, Hong Kong, Belgium, the United States of America, United Arab 

Emirates, Switzerland and Japan, while gem and jewelry exports were 

valued at 1,312.2 million USD which grew by 150.3 percent from exporting 

unprocessed gold were valued at 731.6 million USD which grew by 636.7 

percent to Switzerland, Singapore and Hong Kong.  

In February 2022, the export value was 1,014.8 million 
USD, this grew by 21.4 percent compared to the same month of the 
previous year from exports to China, India, Indonesia, Vietnam, Japan, 
Malaysia, Australia, the United States of America, Myanmar and 
Bangladesh. The plastic pellet exports in February 2022 increased in 
both price and quantity, the export price index of plastic pellets grew 
by 5.8 percent and the export volume of plastic pellets amounted to 
600.4 million kilograms, increased by 5.5 percent. 

 

       In February 2022, the export value was 3,429.1 million USD, 
this grew by 1 1 . 7  percent compared to the same month of the 
previous year. It expanded mainly from fax machines, telephones, 
equipment and components grew by 122.2 percent from exports to 
the United States of America, Japan, the Netherlands and United 
Arab Emirates. 
 

In February 2022, the export value was 3,098.2 million USD, this 

contracted by 0.01 percent compared to the same month of the previous 

year follow by the export of automobiles, accessories and parts contracted 

by 1.13 percent from exports to Australia, Japan, Vietnam, New Zealand and 

China especially automobiles contracted by 4.51 percent from exports to 

Australia, Vietnam, Japan, New Zealand and China.  
 

   In February 2022, the export value was 2,583.8 million 
USD, this grew by 14.1 percent compared to the same month of the 
previous year by expanding from air conditioning and components 
which grew by 14.0 percent from exports to the United States of 
America, Taiwan, Italy, Spain, South Korea and the United Kingdom. 
Microwave ovens and heating appliances grew by 56.0 percent from 
exports to the United States of America, Canada, Vietnam, Australia, 
New Zealand and Myanmar.  

 

In February 2022, the export value was 595 .7  million USD, 
this grew by 18.7 percent compared to the same month of the previous 
year. It is an expansion throughout the supply chain.  Upstream products 
such as yarn and artificial fibers grew by 42.0 percent from exports to Japan, 
Bangladesh, China, Columbia and Vietnam. Midstream products such as 
fabrics grew by 33.0 percent from exports to Vietnam, Bangladesh, Myanmar, 
Cambodia and China, and downstream products such as ready-made 
garments grew by 12.2 percent from exports to the United States of America, 
Japan, Germany, Hong Kong and Canada.   

Electronics 

Textiles and Wearing Apparel Electrical Appliances 

Automobiles, Accessories & Parts 

Plastic Pellets 

 

Gems and Jewelry (excluding gold bars) 
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 For more information contact: Amporn Suwanrat and Chutima Chutinet   Division of Industrial Economics Research Tel. 0-2430-6806 to 680610-611  

อตุสาหกรรม 


